
How To Create An Effective Lead Magnet 

Lead-Magnet:   
“A lead magnet is basically something that you're using as an ethical 
bribe on your lead generation page to incentivize potential buyers to 
want to give you their name, email, phone number, address or whatever 
info it is that you're asking for” 

Now that you know what lead magnets are and how important they are to generating 
leads and getting potential customers into our marketing funnel, let’s get you started 
on what is needed to create an effective lead magnet. 

But, how do we create an effective lead magnet? How do we take an idea or piece 
of information and turn it into an attention grabbing lead magnet? Believe it or not, 
doing this is easier than it sounds. Whether you âre doing a simple lead magnet or a 
more intricate one, there are a few simple steps you can follow to create an effective 
lead magnet.


Step One: Figure out What kind of Lead Magnet To Create  

 • E-book that shares your personal story, the problems you were looking to        
solve so you are connecting with your reader and their problem, this way when 
you share your business or your offer you have the ultimate solution.  

 • Informative E-book that teaches a specific topic.  Like my Branding E-book on        
Attraction Marketing. 

 • A Report that shares stats on your industry, topic or specialty         

 • A Quiz or survey        

https://unstoppablefamily.leadpages.net/branding-e-book/


  

Choose from one of these and decide what information you âre going to offer. If you 
âre going to do a report, what topic will it cover? 

If you âre going to offer an assessment or quiz, what will this tell people they need? 
Remember that a good lead magnet needs to: 

 • Be attention grabbing        

 • Have good information that potential clients will want to have        

 • Be full of valuable information that will benefit your client        

 • Relate directly to your company, services, or products        

 • Be simple enough that your people will understand it, but difficult enough that        

they âll want some further explanation or information from you 

 • Tell them something they need, teach them something they can do them       -

selves, explain why they need a product or service of yours. 

Step Two: Create Content For Your Lead Magnet 

 
Once you have decided what kind of lead magnet you âre going to offer you need to 
create content for it. Some lead magnets require more content than others, but they 
all need content. If you âre doing something like an informative e-book you need to 
create content for the lead magnet itself, but if you âre doing something like a blog 
or RSS feed you âll just need content to supplement the lead magnet. Once you 
hâve got your lead magnet written or chosen you'll need a few things: 

 • A Landing Page or Opt In for your lead magnet: This should consist of a        

paragraph or bullet points explaining what the lead magnet is and what infor-

mation it will provide to potential customers.  



This page will also include your download button.   

We personally like Click Funnels to create our lead capture pages to share our  

offers, capture leads and start a dialogue with our followers on our blog.  

• Opt in form page:  This page should be pretty simple. This is where you will ask 

your potential customer to fill out a form before receiving their download. You 

can decide what information you want them to provide. Generally email ad-

dress, phone number, name, website, and business/company/profession is 

adequate for this kind of form. You should also provide at least one sentence 

explaining that they need to fill out the form and that once it âs submitted 

they will receive their download. The submit button at the bottom of the form 

should send them an email with the download for or a link to your lead mag-

net.  

 Click here for an example of an opt in page for an e-book:  
	 We used CLICK FUNNEL’s for this page.
              

 • A Thank You page or Bridge Page:  This is where your potential customer will   

be directed after hitting submit on the form page. This is where you thank them 

for downloading your lead magnet and explain to them that they can find their 

download or link in their inbox. This is one of the most important content pages 

in the lead magnet process. This is where you will track downloads of your 

lead magnet, that’ s how you âll know how many potential leads you have. 

           

Click here for an example of a bridge page and video 

     All the pages in Click Funnels you create can also be shared with other peo        -

ple, and I love that feature. 

https://affiliates.clickfunnels.com/go?cf_affiliate_id=32851
http://UnstoppableMomma.com
https://unstoppablefamily.leadpages.net/branding-e-book/
https://affiliates.clickfunnels.com/go?cf_affiliate_id=32851
https://unstoppablefamily.clickfunnels.com/sales-page8239641


    

  This page can also include a video ( which I recommend the most) You will         

shoot a short under 2 minute video thanking them and directing your customer 

what to do or expect next. Click the button below, or check your email to 

download the book 

  Click here for an example of a bridge page and video         

Step Three: Setting Up Your Lead Magnet 

Now that your lead magnet is created and you have content for it, its time to get it 
set up on your website. Many sites have a resource page on their website. If this is 
the case with yours, you will want to put it on there first. It’s good idea to have a 
simple, eye-catching graphic that people will click on to opt-in to your lead magnet.  

You can use: 

 Fiverr to get simple graphics done for $5   

99 Designs is also an incredible platform to use for graphics and logo creation. 

We use our Virtual Assistants to create graphics for e-book covers, format and edit 
your e-books along with do the research you need to put together a report or blog 
post.   

I highly recommend connecting with a virtual assistant that is reliable and is man-
aged by a company and not an freelance. We use EZVA for our Virtual Assistants.  
This link will take you to their site, and you can book a complimentary call to see if 
their services will benefit you and your business.  

https://unstoppablefamily.clickfunnels.com/sales-page8239641
https://www.fiverr.com/s2/52133a2a52
http://www.ezyva.com/outsourcing-mastery-consult/?rs=2971


If you have a graphic of your e-book or lead magnet on your blog or website you will 
want the image to be clickable.  Clicking on this graphic should take them to the 
landing page you created in step two. 

In addition to your resources page, you âll want to place a CTA for your lead magnet 
in various places on your website. In the sidebar of your services page, at the bot-
tom of your home page, or in the sidebar of your blog are all great places for this to 
be. Again, this CTA should come with a clickable graphic and clicking on this graphic 
will lead a potential customer to your landing page. 

You can see a few examples on my blog. 

Step Four: Tracking and Optimizing 

 
Part of this process is seeing if the lead magnet you created works. Track how many 
downloads your lead magnet gets and how many of those downloads eventually 
turn into leads. If you âre getting a fair amo 

unt of downloads and conversions then your lead magnet is a success. If you are 
not getting very many or none at all, then you should think about why and ask your-
self these questions 

Does your lead magnet supply valuable information that is directly related to your 

business, product or service and solve a problem my audience has? 

•     Is the content easy to understand? 

 • Does it leave the person wanting more?        

 • Does it show them why they need a service or product from you or get them        

thinking about it? 

http://UnstoppableMomma.com/blog


 • Does it look neat? If your lead magnet is sloppy and unappealing, no one will        

want your services. 

 • Are all your links working?        

 • Do you have all the proper content pages to supplement your lead magnet?        

 • Are you properly tracking your lead magnet?        

 • Is the email with the link or download reaching those who request it?        

After you answer these questions you will be able to optimize your lead magnet. Fix 
the issue or tweak the lead magnet to get everything working properly. 

Today’s task is to figure out a lead magnet you can create that relates to your story, 
brand, or vision. Organize it into 4-5 simple parts that you expand upon and give 
small bits of information that will connect your audience to you and have them want-
ing more or asking more questions on how to work with you or use your product or 
service. 

See E-book Template Guide for more details inside the Freedom-Preneur Academy. 

https://freedom-preneur.mykajabi.com/store/RjtXFjN7

